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In recent years, tourism gentrification has made great progress in rural areas and has
had significant impacts on these areas’ development, specifically in the domains of
the economy, living standards, community, culture, and environment. Tourists play a
key role in developing tourism gentrification in rural areas, but research investigating
tourism gentrification in rural areas from the tourist perspective is scarce. To fill this
gap, we focus on tourism gentrification and develop a measurement scale from the
tourist perspective through multiple qualitative and quantitative steps. Our findings
confirm that tourism gentrification in rural areas from the tourist perspective comprises
eight dimensions: economic growth, enhanced environment, enhanced living standards,
individual civilization, improved communication, promoted social environment,
cultural appreciation, and improved individual quality. Through development and
validation of the scale, we hope to offer a comprehensive referencing index of tourism
gentrification in rural areas to policy makers and rural tourism practitioners.
Keywords:

rural areas; tourism gentrification; tourist perspective; scale development;
scale validation

Introduction

Tourism is developing rapidly in the 21st century and promotes gentrification advancement, which has attracted scholars’ attention. Professor Gotham
(2005) from Tulane University firstly identified the terminology-tourism gentrification: process of changing the areas from middle-class neighborhoods to
wealthy and exclusive places driven by the development of tourism and entertainment. Since 2005, tourism gentrification has received increased research
attention and been studied by many scholars from various disciplines (e.g.,
Jesus & Gonzalez-Perez, 2020; Liang & Bao, 2015; Steyn & Spencer, 2016;
Zhao et al., 2006, 2009).
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Prior research has mainly discussed tourism gentrification in urban areas
from the perspectives of governments (Liang & Bao, 2015; Zhao et al., 2006),
business operators (Donaldson, 2009), and residents (Liang & Bao, 2015; Steyn
& Spencer, 2016) using qualitative approaches. The literature to date can be
categorized into two themes: (a) drivers of tourism gentrification, such as globalization and regional integration (Zhao et al., 2006), the promotion of favorable policies and real estate development (e.g., Gotham, 2005; Gralak, 2018),
and individual preference and capital investment (e.g., Donaldson, 2009;
Gotham, 2005; Liang & Bao, 2015; Zhao et al., 2009); and (b) impacts of tourism gentrification, such as the transformation of city functions from residential
to business or tourism functions (Zhao et al., 2009), advancements in tourism
development (Zhao et al., 2006, 2009), and changes in urban social spaces
(e.g., Donaldson, 2009; Liang & Bao, 2015).
Given the thriving nature of rural tourism in many countries, such as Germany
(Oppermann, 1996), China (An et al., 2018), and South Korea (Park & Yoon,
2009), tourism gentrification has played a prominent role in developing rural
areas. Recently, this has attracted increased attention among practitioners and
academics. However, to our knowledge, only one study has focused on tourism
gentrification in a rural area—specifically Wangshan Village in Suzhou, China—
and aimed to describe its characteristics and development stages (Guo, 2018).
Thus, there is a strong need for research in this field and expansion of methodological approaches beyond descriptive and qualitative observations.
The present study was conducted to fill the gap in tourism gentrification
studies. Its objective was to develop and validate a measurement scale for tourism gentrification in rural areas from the tourist perspective following the steps
proposed by Churchill (1979). There are several ways contributing to tourism
research and practice. It offers more opportunities for the development of tourism, the economy, culture, the environment, society, and residents in rural areas
firstly. Second, a well-developed scale measuring tourism gentrification in
rural areas from the tourist perspective would offer a great resource to policy
makers and tourism practitioners interested in rural tourism development and
investment.
Continuing, we explore tourism gentrification in rural areas and summarize
prior research on tourism gentrification firstly. The second section develops and
validates the aforementioned measurement scale. The third section describes the
methodology of the study, and the process of scale development. Next, this
study’s findings and theoretical and practical implications are talked about. The
final section covers the shortcomings and suggestion for the future studies.
Literature Review
Tourism Gentrification

The origin of tourism gentrification. The term “tourism gentrification” originated in reference to changes in urban areas. With the advent of globalization
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and regional integration, competition among cities became increasingly fierce,
and an increasing number of cities consider tourism to be an indispensable
means to enhance their competitiveness (Zhao et al., 2006). Governments inspire
tourism development by strongly supporting social urban spaces with policy and
finance (Liang & Bao, 2015). Furthermore, capital investors and real estate
developers engage in tourism projects for profit (Zhao et al., 2006). Individuals
tend to gather in middle-class neighborhoods to pursue relaxed and leisurely
lives (Gotham, 2005). Tourism can rapidly develop and transform certain urban
regions, especially middle-class neighborhoods, into affluent and exclusive
enclaves. Moreover, the development of tourism services (e.g., sightseeing,
catering, accommodation, shopping, and entertainment) equips cities with additional functions (e.g., travel and entertainment; Zhao et al., 2009) and attracts
middle-class to those areas, building the economy and urban competitiveness as
a whole. The development of urban tourism is continuous and circular; it is supported by the government, capital investment, and real estate activities, which
facilitates sustainable development (see Figure 1).
Tourism gentrification in rural areas. Urbanization exacerbates the urban–
rural gap and its related social issues, such as those related to the economy,
education, medical care, and social security (S. L. Zheng, 2010). To bridge this
gap, strengthening the competitiveness of rural areas has become a critical issue
for governments, which have aimed to vigorously support tourism in rural areas
by offering favorable policies for rural travel and tourism development (Xue &
Kerstetter, 2019). These policies have resulted in rapid development (Yu, 2018)
and, consequently, tourism gentrification (Stockdale, 2010). Also, urban residents’ demand for rural tourism has rapidly increased (Yu, 2018), as rural areas
abound with natural resources and offer an idyllic lifestyle, which attracts urban
citizens who lead fast-paced lives to visit or live here (Torquati et al., 2017).
However, many rural facilities are underdeveloped. The opportunities offered by
rural tourism has led many rural investors and real estate developers to support
rural tourism projects (Zhao et al., 2009) and upgrade these facilities.
Tourism development has significant impacts on the economy, culture, society, the environment, and residents in rural areas (Martín et al., 2020). Similar to
the urban tourism pattern described above, rural tourism acts on governments,
rural investors, and real estate developers in turn, leading to continuous improvements and more tourists, which perpetuates the development of rural areas.
Thus, tourism gentrification results in a sustainable development cycle for rural
areas. Figure 2 maps the evolution of tourism gentrification in rural areas.
Tourism gentrification in rural areas in China. Several large events have
contributed to China’s urbanization. Specifically, the 2008 Beijing Olympic
Games (Zhou & Ap, 2009) and 2010 Shanghai World Exposition (Jia, 2019)
promoted economic development, especially regarding accommodations and
tourism in Beijing and Shanghai. This changed the spatial layout of the cities to
include more real estate, which in turn had significant impacts on adjacent cities.
The significant level of urbanization exacerbated the urban–rural gap, which led
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Figure 1
Tourism Gentrification

to calls for rural development Therefore, the Chinese government came up with
rural revitalization strategy to promote the competitiveness of rural areas in
2017 (Chen, 2018). This strategy covered many aspects, including industrial
production, talent recruitment, management, cultural promotion, and ecological
promotion (Chen, 2018). Industrial production promoted the integration of primary, secondary, and tertiary industries in rural areas through the development
of modern agriculture. Talent recruitment, which included cultivating local talent, attracting overseas talent to return to work or engage in entrepreneurship,
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Figure 2
Tourism Gentrification in Rural Areas

and encouraging primary-level cadres, laid a foundation for rural development.
Management refers to the establishment and improvement of a modern rural
social governance system. Cultural promotion taps into the traditional culture of
a region, improves the level of social civilization in rural areas, and revitalizes
rural culture. Ecological promotion involves protection of the environment,
adherence to green development principles, and promotion of the harmonious
coexistence of people and nature in rural areas.
Tourism, as an indispensable means of rural revitalization, has been strongly
supported by the government. Beautiful landscapes and the traditional rural lifestyle, bolstered by promotions by rural investors and real estate developers, have
attracted an increasing number of tourists. In 2012, only 0.72 billion tourists
visited rural areas in China, which generated a total tourism revenue of 240 billion RMB. In 2018, however, the number of rural tourists reached 3 billion, and
the total tourism revenue exceeded 800 billion RMB. This indicates that tourism
gentrification in rural areas in China has greatly progressed in the past couple of
years.
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Prior Studies of Tourism Gentrification

Gotham (2005) first proposed the term “tourism gentrification” in his landmark study. The next year, Zhao et al. (2006) discussed the concept of tourism
gentrification, its types, and its mechanisms. Following this, an increasing number of studies examined the topic (e.g., Jesus & Gonzalez-Perez, 2020; Liang &
Bao, 2015; Steyn & Spencer, 2016; Zhao et al., 2009). Prior studies have mainly
focused on its antecedents and consequences with a qualitative research approach
(Xu et al., 2019; see Supplement Table S1, available online).
There are several causes of tourism gentrification. First, the development of
globalization and regional integration intensified competition among cities and
led them to enhance their competitiveness, creating the context necessary for
tourism gentrification to occur (Zhao et al., 2006, 2009). Tourism and related
projects provide cities with more development opportunities (Zhao et al., 2006),
especially urban economic development and enhance competitiveness. This
greatly promotes the development of tourism gentrification (Xu et al., 2019).
Second, governments, capital investors, and real estate developers encourage
tourism—and thus promote tourism gentrification—in several ways (Chang
et al., 2018; Gotham, 2005; Gralak, 2018; Herrera et al., 2007; Liang & Bao,
2015; Zhao et al., 2006, 2009). Governments guide urban planning and strongly
support tourism by enacting policies favorable to these activities, which in turn
leads to tourism gentrification. Capital investors provide sufficient funds for real
estate developers or other developers to engage in tourism projects (Gralak,
2018). Moreover, real estate developers directly improve the development of
tourism projects (Chang et al., 2018). Third, individual preferences create conditions for demographic change (Donaldson, 2009; Gotham, 2005; Liang & Bao,
2015; Zhao et al., 2009). Historically, urban residents in Nanjing, China, believed
that “the riches live in the east, the aristocrats in the west, the poor in the north
and the slaves in the south” (Zhao et al., 2009). The position of one’s dwelling
was regarded as a symbol of one’s identity. This provided an opportunity for
displacement and the development of tourism gentrification. In addition, people
with the same individual preferences gathered to form a new community (Liang
& Bao, 2015).
Tourism gentrification has both positive and negative consequences.
Regarding the positive effects, tourism gentrification transforms city functions
into functions focused on tourism and entertainment (Zhao et al., 2009). It also
updates the economic structure, stimulates the economy, and enhances regional
competitiveness in both urban and rural areas (Chang et al., 2018; Feng & Sha,
2009; Wang et al., 2019; Zhao et al., 2006, 2009; H. W. Zheng & Zhu, 2015).
Additionally, it changes the structure of urban social spaces (Donaldson, 2009;
Liang & Bao, 2015; Kesar et al., 2015). For example, tourism gentrification has
made Shenzhen Overseas Chinese Town a mixed community of middle-class,
super rich, and some low-income people, resulting in a diversified cultural preference and consumption model (Liang & Bao, 2015). Finally, tourism gentrification creates tourist-friendly spaces that provide tourists with new consumption
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choices and a sense of belonging (Jesus & Gonzalez-Perez, 2020). Regarding
the negative effects, tourism gentrification in urban areas leads to increased rent
and living costs, forcing low-income families to relocate (Donaldson, 2009;
Kesar et al., 2015; Steyn & Spencer, 2016; Zhao et al., 2009). It also reduces
resident cohesion (Gralak, 2018), increasing social exclusion and spatial segregation of traditional residents (Chang et al., 2018). Furthermore, rural areas are
divided into two spaces: consumption space and capital space. Consumption
space meets the consumption needs of middle- and high-income groups, while
capital space is space in which capital is invested to improve the landscape
(Chang et al., 2018).
Tourism gentrification in urban areas is classified into three types: tourism
gentrification relying on historical and cultural monuments, relying on landscapes, and relying on abandoned factory sites (Zhao et al., 2006). In rural areas,
based on the influence of relevant stakeholders and the orderliness of the process, it is categorized into three types: imposed, disorganized, and organized
(Zhang et al., 2016). In general, tourism gentrification has two main characteristics: (a) the transformation of original functions into ones related to tourism and
entertainment and (b) comprehensive impacts on the economy, culture, society,
the environment, and other areas (Shen & Ai, 2018; Zhao et al., 2009). Based on
the tourism destination life cycle theory (Butler, 1980), which includes the
regional population structure, land value variation characteristics, and evolution
of businesses in the surrounding area, tourism gentrification in urban areas is
divided into four stages: germination, development, stability, and transition
(Zhao et al., 2006). Similarly, Liang and Bao (2015) divided it into the pregentrification, primary, and mature stages. Guo (2018) classified tourism gentrification in rural areas into three development stages: the preparation period
(government-led), the development period (government-led with capital participation), and the mature stage (cultural orientation and social interaction).
As Table 1 indicates, the qualitative approach is the most popular research
method for tourism gentrification-related articles. For example, Gotham (2005)
adopted a descriptive approach to develop the concept of tourism gentrification,
performing a case study to analyze the process of tourism gentrification in New
Orleans’ French Quarter. Donaldson (2009) performed in-depth interviews and
a case study of Greyton in South Africa. Gralak (2018) presented the essence,
causes, and effects of tourism gentrification in the context of spontaneous development of the sharing economy in the tourism sector with two research methods:
(a) an analysis of the literature on gentrification, tourism gentrification, and the
sharing economy; and (b) a case study with an in-depth description of Barcelona
and the consequences of tourism gentrification in that city. Xu et al. (2019) analyzed the current status and progress of literature on tourism gentrification and
discussed the enlightenments. Jung et al. (2020) analyzed community responses
to tourism gentrification from the perspective of parental, social, and cultural
factors by performing interviews with residents and a case study of Seochon
Village, South Korea.

Wang et al. / DEVELOPING AND VALIDATING A SCALE OF TOURISM GENTRIFICATION 1169

Table 1
Exploratory Factor Analysis Results for Initial Measurement Items (N = 396)
Dimension and Item Description
Improved individual quality
IIQ1: Rural residents has an open mind through
tourism.
IIQ2: Tourism improves rural residents’ ability in
communication.
IIQ3: Tourism improves the rural residents’
interactional education.
Individual civilization
ICL1: Rural residents have good cultural literacy
through tourism.
ICL2: Rural residents are well mannered through
tourism.
ICL3: Rural residents pay attention to image
through tourism.
ICL4: Rural residents are civilized here through
tourism.
ICL5: Rural residents show their hospitality in
tourism development.
Economic growth
EG1: Tourism makes the price of service
accommodation facility here higher than other
rural areas.
EG2: Tourism promotes economic development
here.
EG3: Rural residents’ income here is higher than
other rural areas due to tourism.
Enhanced living standards
ELS1: Tourism makes rural residents here live
better lives than other rural areas.
ELS2: Rural residents here live a comfortable life
with tourism.
ELS3: Tourism improves the health care here.
ELS4: Tourism improves the traditional
architecture.
ELS5: Rural tourism improves community
management.
Promoted social environment
PSE1: Tourism improves community service
quality here.
PSE2: Tourism improves the public health here.
PSE3: Tourism improves the service facilities here.
PSE4: Tourism improves the public identification
signage here.
PSE5: Tourism improves the publicity here.

Factor Loading

Cronbach’s α
.818

0.747
0.762
0.672
.870
0.518
0.729
0.798
0.780
0.781
.717
0.820

0.573
0.797
.810
0.678
0.647
0.715
0.629
0.505
.806
0.578
0.511
0.668
0.702
0.646
(continued)
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Table 1 (continued)
Dimension and Item Description
Cultural appreciation
CA1:Traditional culture is embodied in tourism
products here.
CA2: There are plenty of tourism products with
traditional here.
CA3: Traditional culture has been commercialized
in tourism products here.
Improved communication
IC1: Rural residents are honest to tourists.
IC2: Tourism increases rural residents’ honesty
with tourists.
IC3: Small scale business here abide strictly by
the rules due to tourism.
IC4: Rural residents here readily adopts tourists’
opinions.
IC5: Rural residents here are more willing to
interact with tourists than other rural areas.
Enhanced environment
EE1: Tourism improves the rural ecological
environment.
EE2: Tourism improves the natural scenery here.
EE3: Tourism increases rural residents’ awareness
of ecological protection.
EE4: Tourism improves rural residents’ sanitation
here.
EE5: Tourism improves the water quality here.
EE6: Tourism improves the air quality here.
EE7: Tourism improves rural residents’ living
environment here.

Factor Loading

Cronbach’s α
.771

0.726
0.687
0.695
.853
0.678
0.647
0.715
0.629
0.505
.877
0.655
0.726
0.661
0.695
0.694
0.691
0.732

Note: IIQ = improved individual quality; ICL = individual civilization; EG = economic
growth; ELS = enhanced living standards; PSE = promoted social environment;
IC = improved communication; EE = enhanced environment.

Methods and Scale Development
Study Setting

The research settings for the present study were the city of Huangshan, Anhui
Province, and the city of Huzhou, Zhejiang Province, in China (see Supplement
Figure S1, available online). The city of Huangshan, located in a mountainous
area in the southern part of Anhui Province, consists of three districts and four
counties, with a total area of 9,807 square kilometers (see Supplement Figure
S2, available online). It features abundant landscapes that attract tourists, such
as the World Cultural Heritage sites in Xidi and Hongcun, the World Natural and
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Cultural Heritage scenic area in Huangshan, and the Jadeite Village in Anhui
Province.
The city of Huzhou, which situates in a mountainous area in the northern part
of Zhejiang Province, has two districts and three counties, covering an area of
5820.13 square kilometers (see Supplement Figure S3, available online). It has
beautiful mountains, rivers, and natural scenery, such as the Moganshan scenic
area and Anji bamboo sea. Additionally, since it is adjacent to Shanghai and
Jiangsu Province, it attracts many rural tourists.
Rural areas of the cities of Huangshan and Huzhou had inconvenient means of
transportation, backward infrastructure, and undeveloped economies. To promote
rural prosperity, these locations vigorously prioritized tourism, improved infrastructure, increased residents’ income levels, and promoted economic development. Due to its rich natural and cultural landscapes, the city of Huangshan
developed rural tourism in 1980s. With the implementation of the rural revitalization strategy by the government, rural tourism in the city of Huangshan has
greatly improved since 2017. Meanwhile, with its rural vacation model, the city
of Huzhou has evolved into an important rural tourism destination on the Yangtze
River Delta, attracting many tourists from around the world. The tourism gentrification in the cities of Huangshan and Huzhou is representative of the situation
in China as a whole, making them ideal sites for the present study.
The Overall Scale Development and Validation Procedures

The procedure for developing a measurement scale for tourism gentrification
in rural areas from the tourist perspective was divided into five steps based on
suggestions by Churchill (1979): (a) specify the domain of construct, (b) generate the initial pool of items, (c) purify the measure, (d) assess the measurement
validity, and (e) evaluate the measurement scale’s nomological validity.
Step 1: Specify the domain of construct. Research on tourism gentrification
has mainly focused on economics, sociology, and geography. In terms of economics, scholars have mainly discussed capital investment and real estate development (Donaldson, 2009; Gralak, 2018; Gotham, 2005; Herrera et al., 2007;
Liang & Bao, 2015; Zhao et al., 2006, 2009) as well as the impacts of tourism
gentrification on economic development (Zhao et al., 2006, 2009). In terms of
sociology, they have mostly concentrated on government policies and individual
preferences (Donaldson, 2009; Gotham, 2005; Gralak, 2018; Herrera et al.,
2007; Liang & Bao, 2015; Zhao et al., 2006, 2009) as well as the influence of
tourism gentrification on communities (Liang & Bao, 2015). Works on geography have probed the impacts of tourism gentrification on urban social spaces
(Donaldson, 2009; Liang & Bao, 2015; Kesar et al., 2015) and urban competitiveness (Zhao et al., 2006, 2009).
Based on the existing research, we extracted five domains of tourism
gentrification: economic, living, community, cultural, and environmental. The
economic domain mainly measures changes to economic development, prices,
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Table 2
The Results of Validity Test (N = 729)
Dimensions
IIIQ
ICL
EG
ELS
PSE
CA
IC
EE

CR

AVE

IIQ

ICL

0.876
0.893
0.842
0.867
0.844
0.855
0.88
0.89

0.702
0.627
0.64
0.567
0.52
0.663
0.595
0.537

0.838
0.616
0.222
0.339
0.322
0.271
0.426
0.269

0.792
0.286
0.407
0.428
0.292
0.474
0.308

EG

0.8
0.482
0.322
0.251
0.235
0.256

ELS

0.753
0.504
0.472
0.477
0.445

PSE

CA

IC

EE

0.721
0.446 0.814
0.487 0.415 0.772
0.477 0.464 0.403 0.733

Note: CR = composite reliability; IIQ = improved individual quality; ICL = individual
civilization; EG = economic growth; ELS = enhanced living standards; PSE = promoted
social environment; CA = cultural appreciation; IC = improved communication;
EE = enhanced environment; AVE = average variance extracted.

businesses, and so on. The living domain describes changes to rural residents’
material and spiritual lives. The community domain refers to impacts on infrastructure, community health, and so on. The cultural domain covers impacts on
traditional culture, tourism activity design, tourism product design, and so on.
Finally, the environmental domain explains changes to ecological and living
environments.
Step 2: Generate the Initial Pool of Items. The initial pool of items was generated by the means of the literature review and in-depth semistructured interviews. The specific process is detailed below.
Literature review. We extracted initial items that could be used for reference
from tourism gentrification studies, as shown in Table 2. The item END2
(Tourism improves the natural scenery here) was designed according to idea that
“the value of developments that leads to the improvement of the quality of the
urban environment cannot be disputed” (Steyn & Spencer, 2016, p. 484). The
item LD3 (Rural residents here live a comfortable life with tourism) was based
on the idea that “in primary and mature tourism gentrification period[s], tourism
gentrification changes modern and diversified urban lifestyles” (Liang & Bao,
2015, p. 471). The items CMD1 (Tourism improves community service quality
here) and CMD3 (Rural areas improves the tourism facilitates) were created in
line with the idea that “in primary and mature tourism gentrification period[s],
tourism gentrification changes high-class residential areas with full living facilities and luxury living facilities” (Liang & Bao, 2015, p. 471).
We devised the item ED1 (The price of service accommodation facility here
is higher than other rural areas) in accordance with the idea that “in primary
and mature tourism gentrification period[s], tourism gentrification increase[s
the] value of properties” (Liang & Bao, 2015, p. 471). Meanwhile, the item ED4
(Rural areas greatly appeals to investors) was generated based on the concept
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that “this power and capital comes in the form of [the] renovation of dilapidated
slum areas, converting it to high-end property, which in itself may add to the
touristic appeal of the area” (Spencer & Bassadien, 2016, p. 484).
The item CD2 (There are plenty of tourism products here) was based on the
idea that “in [the] primary tourism gentrification period, tourism gentrification
produces Chinese traditional culture. In [the] mature tourism gentrification
period, tourism gentrification increases Western culture fashion and nostalgia in
cultural” (Liang & Bao, 2015, p. 471). The item CD3 (Traditional culture has
been commercialized in tourism products here) was constructed based on the
idea that “57.9% of the residents are of the opinion that incoming businessmen
represent a threat to their culture as tourism businesses have largely replaced
local businesses” (Steyn & Spencer, 2016, p. 489). The item CD4 (The level of
tourism development here is relatively higher than [in] other rural areas) was
based on the fact that “in the context of the city of Zagreb, the available statistical data shows [ . . . ] as well as a manifest strong growth of tourist arrivals,
overnights and accommodation facilities” (Kesar et al., 2015, p. 665). The item
CD5 (Tourism promotes the traditional esthetic of architecture here) was chosen
in light of the notion that “the colorfully restored and renovated houses have
provided Cape Town with an architectural heritage which is of immense value to
tourism” (Steyn & Spencer, 2016, p. 484).
In sum, we generated an initial pool of 46 initial items regarding tourism
gentrification in rural areas from the tourist perspective (see Supplement Table
S2, available online).
Interviews. We invited 30 tourists in the cities of Huzhou and Huangshan,
who were identified with the convenience sampling method, for in-depth semistructured interviews. Before conducting the interviews, we designed an interview outline with the aid of five tourism gentrification experts. The outline
included the following questions:
1.
2.

3.
4.
5.
6.
7.
8.
9.

What are the characteristics of local rural tourism?
What changes has the development of tourism brought about for local residents,
lifestyles, the economy, society, culture, the environment, and community
management?
How is your current trip to the rural area?
What do you think of the tourism development here?
What are the advantages of tourism gentrification in this village?
Is tourism gentrification in rural areas an advanced or backward phenomenon?
Why?
Does tourism gentrification in rural areas have negative effects?
How do you view tourism gentrification in rural areas? Why?
Do you have any other opinions or suggestions about tourism gentrification in
this village?

We conducted interviews in the cities of Huzhou and Huangshan in June 2019.
First, the researchers shared the purpose of the interview and main concepts
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(tourism gentrification, rural tourism, etc.) with the informants. They were also
informed that the interviews were private and anonymous. Second, the informants were asked to answer the questions in the interview outline, and they were
encouraged to express their opinions and any additional thoughts on tourism
gentrification in rural areas. Third, the informants’ demographic information
was recorded. Last, the researchers expressed their appreciation of the respondents’ participation by presenting them with small gifts. Each interview lasted
about an hour on average until saturation was reached. Two researchers independently analyzed the interview transcripts using the MAXQDA 12 Pro package,
and the results showed that the interrating ratio was 90%, indicating good consistency and a satisfactory result (Franzosi et al., 2013).
Step 3: Purify the measure. Measurement purification measures included a
face validity test and exploratory factor analysis (EFA). The face validity test
was applied to rectify the clarity, completeness, and suitability of the domains
and items. EFA was used to identify the initial dimensions and eliminate the
items that did not meet the standards.
Face validity test. First, we invited five tourism gentrification experts to
assess the wording and completeness of the initial items and domains through
three rounds of brainstorming. Then, 50 tourists from Huzhou and Huangshan
were invited to evaluate whether the expression of the initial items was vague,
difficult to understand, or led to any misunderstandings. To improve the accuracy with which domains are matched with the initial items, we introduced the
respondents to the connotation of the domains and proper nouns before matching the domains with the initial items(see Supplement Table S3, available online).
Exploratory factor analysis. On the basis of the face validity test, we developed a scale to measure tourism gentrification in rural areas from the tourist
perspective. The questionnaire contained three parts. First, it covered the
research background and relevant concepts, such as tourism gentrification and
rural tourism. The purpose and anonymity of the study were mentioned to
improve the response rate. Second, Likert-type scale was applied to design the
items (1 = strongly disagree; 5 = strongly agree). Third, we collected demographic data.
The data collection process for this step was conducted in the city of
Huangshan in July 2019. The convenience sampling method was adopted, and
respondents were approached and surveyed by our research team. Several principles were followed to ensure the quality and accessibility of the survey
responses. First, before inviting tourists to participate in our survey, we ensured
that they had enough time to complete the survey. Second, the research purpose
and application were introduced to the respondents. Third, the survey was
mainly conducted in three periods: after lunch, in the afternoon during teatime,
and after dinner. Generally speaking, the respondents were more willing to participate in the survey during those periods. Fourth, the sites at which the survey
was conducted were mainly concentrated at rest areas in villages or at sights and
other places where tourists gather and take short rests. Fifth, after the survey, we
also presented a small gift for the respondents with our sincere thanks.
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We determined the sample size based on the suggestion by Bai (2010). The
formula is as follows:
n = p (1 − p )( Z / e ) × 2,

(1)

where n represents the samples, e is the allowable estimation error, Z is the
standard normal value when the confidence interval is α, and p is the maternal
ratio.
The p value is set to .5 since it is unknown, and therefore we adopted a more
conservative approach. The confidence interval is required to be 90%, and the Z
value is 1.96. The e value is set to 0.05. With these parameters, 384 valid samples were obtained. In order to avoid invalid questionnaires, this study set the
expected distribution of questionnaires to 400. In total, we distributed and collected 400 questionnaires, four of which had invalid responses (due to missing
data and/or invariance), resulting in an effective response rate of 99%. The sample size (396 cases) for EFA is considered to be adequate.
Most of the 396 respondents were from 24 of China’s 34 provincial-level
administrative regions, covering 70.6% of the country. The majority of respondents were 18 to 34 years old (66.7%). There were more male respondents
(51.5%) than female ones, and 56.8% of the respondents were unmarried. The
respondents mainly obtained information about here through the Internet
(46.7%). In terms of occupation, 41.2% worked for enterprises and public
institutions, and 27% had monthly incomes of about 3,001 to 5,000 RMB
(about $420-700 based on the RMB/USD exchange rate as of October 1,
2019). In total, 54.5% had an undergraduate-level education. Regarding the
annual frequency of rural tourism activities, 35.6% reported two rural tourism
experiences per year. In addition, 73.8% chose to travel with friends and relatives, and 76.8% travelled to rural destinations for sightseeing and leisure
vacations. Most respondents (85.9%) stayed in rural tourism destinations for a
short time (about 2 to 5 days), and half of the respondents spent 1,001 to 2,000
RMB on this trip (about $140 to $280 based on the RMB/USD exchange rate
as of October 1, 2019).
The EFA was executed with SPSS 20.0 packages. The KMO value and χ2
value were applied to assess sample appropriateness. The KMO value ranges
from 0 to 1, and the greater the value, the stronger the correlation among the
variables and the more suitable they are for factor analysis. Generally speaking,
KMO values above 0.9 indicate that a variable is very suitable for factor analysis; 0.8 to 0.9 means that it is suitable; 0.7 to 0.8 means that it is average; and 0.6
to 0.7 means that it is not very suitable (Wu, 2010). Bartlett’s test of sphericity
is tested by p value. The data are spherically distributed and each variable is
independent to a certain extent if p value is less than .05. Thus, the sample is
suitable for factor analysis (Wu, 2010). We also applied the following standards:
(a) remove items if the factor loading value is less than 0.4 after rotation or if
the loading value for both factors is greater than 0.4 (Yang & Lu, 2007); (b)
remove factors that contain only one item (Huang & Huang, 2007); and (c)
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delete items with a correlation of less than 0.4, with Cronbach’s α increasing
after deletion (Yooa & Donthub, 2001). Consequently, we removed the following 10 items from the pool: LD1: Tourism makes rural residents more friendly,
ED4: Rural areas here greatly appeals to investors due to tourism, ED5: Tourism
here is [more] well developed than [in] other rural areas, ED6: There are more
small scale business with tourism here than [in] other rural areas, ED7: Tourism
attracts more rural investment than before, ED8: Many rural residents work in
[the] tourism business, LD7: Tourism helps rural residents live a rich material
life, CMD6: The sense of security here is improved, CD4: The level of tourism
development here is relatively higher than [in] other rural areas, and CD5:
Tourism promotes the traditional esthetic of architecture here.
On the basis of above, we developed an eight-dimensional, 36-item scale of
tourism gentrification in rural areas from the tourist perspective using principal component analysis and the maximum variance method (see Table 1). We
named the dimensions based on the meaning, accuracy, and readability of
items. The results show that the economic domain was developed into two
dimensions. One had three items, which concerned the changes caused by
tourism gentrification regarding accommodations, resident income levels, and
economic development. We named it Economic Growth. The other dimension
included five items, which focused on the influence of tourism gentrification
on operator honesty and trustworthiness, moral trends, honest management,
implementing tourists’ suggestions, and communicating with tourists. We
named it Improved Communication.
The living domain was divided into three dimensions. The first included three
items, which mainly concerned rural residents’ vision, the overall individual and
cultural quality. It was named Improved Individual Quality. The second dimension, which included five items, focused on the influence of tourism gentrification on resident communication, civility, personal hygiene and image, behavior,
and clothing. It was named Individual Civilization. The third dimension, which
included five items, reflected improvements in residents’ living standards, such
as the community atmosphere, living conditions, leisure life, medical care, architecture, and community governance. It was named Enhanced Living Standards.
The community domain was developed into one dimension, which included
five items that measured changes in local infrastructure, health, public services,
signage, and tourism publicity. We named it Promoted Social Environment. The
cultural domain also consisted of one dimension, which included three items
that referred to changes in tourism activity arrangements, environmental design,
product design, and cultural commercialization development. It was named
Cultural Appreciation. Last, the environmental domain was developed into one
dimension comprising seven items, which described the impacts of tourism gentrification in rural areas on the local ecological environment, community environment, living environment, residents’ awareness of environmental protection,
community health, local water quality, and air quality. It was named Enhanced
Environment.
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The Cronbach’s α value of each dimension was between .7 and .9. For all
eight dimensions, the cumulative variance contribution was 65.120%, the value
of Cronbach’s α was .939, the KOM value was 0.922, and χ2 value was 7429.569
(p < .001). Therefore, the measurement scale had good reliability and internal
consistency.
Step 4: Assess the measurement validity. According to the results of the measurement purification in Step 3, we designed the final questionnaire, which
included 36 items. Another round of data collection was conducted with the
revised questionnaire. According to the method for determining sample size proposed by Bai (2010), 384 questionnaires are adequate to achieve data power.
The data collection process was similar to the one in Step 3. Specifically, we
issued and collected 800 hard-copy questionnaires in the cities of Huzhou and
Huangshan during July and August 2019. The investigations were conducted
simultaneously in both cities with the help of six graduate students, who received
some research training regarding data collection. The considerations applied
when approaching participants and collecting data were the same as those
applied in Step 3 to ensure the quality of responses. A total of 71 questionnaires
were invalid due to missing data and/or invariance. Therefore, we totally collected 729 available questionnaires, with the effective rate of 91.125%.
Most of the 729 respondents were from 26 provincial-level administrative
regions, covering 76.5% of China. In total, 385 respondents (52.9%) were from
the Anhui and Zhejiang Provinces. In other words, the tourists mainly came
from nearby regions. Regarding age, 36.5% of respondents were 25 to 34 years
old. There were more male respondents (52.1%) than females, and 54.6% of the
respondents were married. In total, 47.2% obtained information about the destination through the internet. Regarding occupation, 45.7% worked for enterprises
and public institutions, and 33.1% had a monthly income of 5,001 to 10,000
RMB (about $700 to 1,400 dollars based on the RMB/USD exchange rate as of
October 1, 2019). In addition, 59.7% had an undergraduate-level education.
Among the respondents, 33.9% had two rural tourism experiences every year,
72.8% chose to travel with friends and relatives, and 68.2% went to rural destinations for sightseeing and leisure vacations. Most respondents (87.9%) stayed
in rural tourism destinations for a short time (2 to 5 days), and 70.2% spent 500
to 2,000 RMB this trip (about $70 to 280 dollars based on the RMB/USD
exchange rate as of October 1, 2019).
We executed confirmatory factor analysis with SPSS 20.0 packages and
Amos 23.0 packages. A multicollinearity test indicated that there was no multicollinearity among the variables (Zhu & Sarkis, 2004). A normality test showed
that the skewness and kurtosis indexes did not deviate significantly from the
normal distribution (Kline, 2011). Therefore, we applied the maximum likelihood to assess the model fit. The results showed excellent goodness-of-fit indices: χ2 = 902.052 (df = 524), root mean square residual = 0.022, goodness of
fit index = 0.936, adjusted goodness of fit index = 0.919, parsimony goodness
of fit index = 0.736, normed fit index = 0.921, relative fit index = 0.905,
incremental fit index = 0.965; Tucker–Lewis index = 0.958, comparative fit
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index = 0.965, root mean square error of approximation = 0.031, and standardized root mean square residual = 0.0368.
The validity was evaluated by means of convergent validity with average
variance extracted (Bailey & Ball, 2006) and discriminant validity (Fornell &
Larcker, 1981). As Table 2 shows, the average variance extracted values ranged
from 0.5 to 0.8, indicating that the measurement scale had good convergent
validity (Hair et al., 2010). In addition, it had discriminant validity as well.
Therefore, the measurement scale had good discriminant validity.
Step 5: Evaluate the measurement scale’s nomological validity. We examined
the relationship between each dimension and posttour behavioral intention with
a structural equation model. Three items were used for assessment: “I will tell
other people about the good experiences I had on the tour,” “I will recommend
the tour to other people,” and “I will revisit the country and participate in the
tour in the future” (Lee et al., 2011).
Data collection was completed in the same way as in Step 4. Based on a
sample of 729 respondents, the model fit was assessed using Amos 23.0 packages. Though relative fit index = 0.886, thus failing to meet the ideal model fit
threshold (greater than 0.9; Hu & Bentler, 1999), the other indexes from the
output indicated acceptable goodness-of-fit (Su et al., 2020): χ2 = 1188.716
(df = 622), root mean square residual = 0.026, goodness of fit index = 0.922,
adjusted goodness of fit index = 0.902, parsimony goodness of fit index =
0.735, normed fit index = 0.904, relative fit index = 0.886, incremental fit
index = 0.952, Tucker–Lewis index = 0.942, comparative fit index = 0.951,
root mean square error of approximation = 0.035, and standardized root mean
square residual = 0.0416.
Amos 23.0 packages were applied to verify the relationship between each
dimension of the measurement scale and posttour behavioral intention. As
Figure 3 shows, the Economic Growth and Improved Communication dimensions had significant impacts on posttour behavior intention (β = 0.21 and
β = 0.25, respectively) at the p < .001 level. The Cultural Appreciation and
Enhanced Environment dimensions were positively related to posttour behavior intention (β = 0.23, β = 0.18) at the p < .01 level. The Promoted Social
Environment, Enhanced Living Standards, and Individual Civilization dimensions had significant influences on posttour behavior intention (β = 0.27,
β = 0.16, and β = 0.12, respectively) at the p < .05 level. However, the
Enhanced Environment had no significant impact on posttour behavior intention. This was probably because of the sample or cases we have. Therefore, on
the basis of the relations between each dimension and posttour behavior intention, the scale of tourists’ perception of tourism gentrification in rural areas had
nomological validity.
Conclusions and Discussion

We aimed to further understand tourism gentrification in rural areas. First, we
described the phenomenon through a literature review and field research. Then,
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Figure 3
The Nomological Validity

we developed an eight-dimensional (Economic Growth, Enhanced Environment,
Enhanced Living Standards, Individual Civilization, Improved Communication,
Promoted Social Environment, Improved Individual Quality, and Cultural
Appreciation), 36-item measurement scale. We used the steps proposed by
Churchill (1979): specify the domain construct, generate the initial pool of
items, purify the measure, assess the measurement validity, and evaluate the
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measurement scale’s nomological validity. We tested the relations between each
dimension and posttour behavior intention to test the nomological validity. The
results indicated that the scale had nomological validity. Therefore, the developed measurement scale was reliable and effective.
Theoretical Implications

Through the literature review, we demonstrated that studies on tourism gentrification mainly focus on urban areas (i.e., Gotham, 2005; Gralak, 2018; Zhao
et al., 2006, 2009), however, few efforts have been made to study tourism gentrification in rural areas. This study attempts to bridge this gap, enriching the
research on tourism gentrification with a preliminary attempt to develop a scale
that measures tourism gentrification in rural areas from the tourist perspective.
Second, we explored the phenomenon of tourism gentrification in rural areas
and its development through a literature review and in-depth semistructured
interviews. The study demonstrates that urbanization, policies, tourism demand,
rural investments, and real estate developments promote rural tourism, taking
advantage of rural areas’ rich natural landscapes and unique lifestyle. This has
significant impacts on culture, the economy, society, residents, and the environment. These changes in rural areas support the factors that drive continuous
development of tourism and attract more tourists to rural areas, leading to sustainable development. Thus, tourism gentrification appears to be an effective
way to develop rural areas, and it could be applied by developing countries to
enhance the competitiveness of rural areas.
Third, evaluation of the measurement scale’s nomological validity demonstrated that most of the dimensions had positives impact on posttour behavior
intention. Specifically, Economic Growth and Improved Communication had
significant positive impacts on posttour behavior intention; Cultural Appreciation
and Enhanced Environment were positively related to posttour behavior intention; and Promoted Social Environment, Enhanced Living Standards and
Individual Civilization had impacts on posttour behavior intention. Previous
studies have indicated that tourist satisfaction, tourist loyalty, tourism experience (Beeho & Prentice, 1997), place attachment (Kim et al., 2016; Wong & Lai,
2015), celebrity involvement, and perceived value (Yen & Teng, 2015) have
positive impacts on posttour behavior intention. However, this is the first study
to assess the relationship between tourism gentrification in rural areas from the
tourist perspective and posttour behavior intention.
Practical Implications

The findings of the eight-dimensional measurement scale offer several practical implications.
The dimension of Economic Growth mainly relates to the changes caused by
tourism gentrification on accommodations, resident income levels, and economic
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development in rural areas. The government and tourism enterprises can have a
significant influence on this dimension. For example, the government could
increase the attractiveness of investment opportunities in rural areas by improving infrastructure, stabilizing real estate price levels, and offering tax incentives
or financial subsidies to promote local economic development. Tourism enterprises could provide more employment opportunities for local residents. In addition, dividends could be distributed to local residents participating in tourism
development in order to benefit the local residents and increase their income
level.
The dimension of Improved Communication concerns the influence of tourism gentrification on business operators’ honesty and trustworthiness, moral
trends, honest management, taking tourists’ suggestions, and communicating
with tourists. The government and tourism operators can promote this dimension. Specifically, the government could formulate relevant laws and regulations
to restrict operators’ business behavior. In addition, the government could raise
operators’ moral trends and honesty awareness through propaganda. Operators
should actively communicate with tourists and pay attention to their needs.
The dimension of Improved Individual Quality mainly concerns the impact of
tourism gentrification on residents’ vision, the overall education quality of the
area, and cultural quality. Local residents and the government can promote this
dimension. Local residents could learn in their spare time, such as by participating in adult education or learning a foreign language. The government could
increase investment in education to provide local residents with high-quality
education.
The dimension of Individual Civilization relates to the influence of tourism
gentrification in rural areas on resident communication, civility, personal
hygiene and image, behavior, and clothing. Local residents and the community
have impacts on this dimension. For example, local residents could proactively
communicate with tourists and pay more attention to health, personal behavior,
and clothing through propaganda and learning. Additionally, the community
could reward individuals and help local residents create a good personal image
through regular training.
The dimension of Enhanced Living Standards reflects improvements in residents’ living standards, such as the community atmosphere, living conditions,
leisure life, medical care, architecture, and community governance. The community could improve this dimension by organizing a variety of community
activities to enrich local residents’ spare time, including dancing competitions,
singing competitions, and picnics. Furthermore, they could improve the level of
community management by organizing trips for members to go abroad and gain
more advanced management experience.
The dimension of Promoted Social Environment explains changes in local
infrastructure, health, public services, signage, and tourism publicity. The
government and tourism enterprises could improve this dimension. The government could increase the construction of public facilities, such as infrastructure,
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education facilities, and medical facilities. Tourism enterprises could improve
the planning and design of signage in scenic spots, including the language, style,
and settings. In addition, they could increase the publicity and marketing of
scenic spots through films, social media, and so on.
The dimension of Cultural Appreciation refers to changes in tourism activity
arrangements, environmental design, product design, and cultural commercialization development in rural areas. The government, tourism enterprises and
local residents could improve this dimension. Specifically, the government
could promote local residents’ and tourists’ awareness of traditional culture
through multimedia, thus protecting the culture and ensuring that traditions will
continue to be passed down. Tourism enterprises could integrate traditional culture when designing tourism products and developing tourism projects. Local
residents could engage in activities that actively maintain the traditional
culture.
The dimension of Enhanced Environment describes the impacts of tourism
gentrification in rural areas on the local ecological environment, community
environment, living environment, residents’ awareness of environmental protection, community health, local water quality, and air quality. The government,
community, and tourism enterprises can play significant roles in improving this
dimension. The government could improve rural residents' environmental
awareness and encourage them to participate in environmental protection. The
community could improve the community and living environments by organizing community activities and increasing engagement in environmental remediation. Tourism enterprises could make environmental protection a goal of tourism
activities and pay attention to the environment when developing tourism
projects.
Limitations and Directions of Future Studies

Our study still has some shortcomings that can be overcome in future studies.
First, there may be diverse viewpoints on tourism gentrification in rural areas.
Studies show that residents, tourists, enterprises, and governments are stakeholders in tourism gentrification in rural areas (Wacquant, 2008). However, the
present study addressed only the tourist perspective. Future studies can deepen
the research on tourism gentrification by exploring it from different perspectives
or comparing multiple perspectives.
Second, tourism gentrification in rural areas may vary by country. For example, China is currently experiencing rapid growth in rural tourism. Therefore, the
development stage of rural tourism in China is either growth or maturity, according to product cycle model (Cantwell, 1995). However, the collected data do not
capture situations in which rural destination resources were excessively used
and negative consequences ensued. Thus, future research should explore more
cases of rural tourism development in different countries and retest the scale and
model in multiple settings.
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Third, the current study investigated only domestic tourists’ perceptions,
neglecting the perspectives of international tourists. Future studies should expand
the scope of their investigations and consider a wider research population to
achieve more generalizable results.
ORCID iD
Yumei Xu

https://orcid.org/0000-0003-4439-5027
Supplemental Material

Supplemental material for this article is available online.
References
An, C, Y., Li, T, S., Zhai, Z, Y., & Fu, Q. (2018). Characteristics and prospects of Chinese
rural tourism research, 1992-2016: An analysis based on Citespace maps. Progress in
Geography, 37(9), 1186-1200. https://doi.org/10.18306/dlkxjz.2018.09.003
Bai, K. (2010). A study on the relationship between place attachment and tourists’ loyalty in rural tourism destinations: A case study of agritainment of Chang’an District
in Xi’an. Human Geography, 25(4), 120-125. https://doi.org/10.13959/j.issn.10032398.2010.04.028
Bailey, R., & Ball, S. (2006). An exploration of the meanings of hotel brand equity. Service
Industries Journal, 26(1), 15-38. https://doi.org/10.1080/02642060500358761
Beeho, A. J., & Prentice, R. C. (1997). Conceptualizing the experiences of heritage tourists: A case study of New Lanark World Heritage Village. Tourism Management,
18(2), 75-87. https://doi.org/10.1016/S0261-5177(96)00103-3
Butler, R. W. (1980). The concept of a tourist area cycle of evolution: Implications for
management of resources. Canadian Geographer, 24(1), 5-12. https://doi.org/10
.1111/j.1541-0064.1980.tb00970.x
Cantwell, J. (1995). The globalisation of technology: What remains of the product cycle
model? Cambridge Journal of Economics, 19(1), 155-174.
Chang, J., Xie, D., Chen, H. S., & Chen, H. Q. (2018). Tourism gentrification in historic
district renovation: A case study of LingnanTiandi, Foshan. Tropical Geography,
38(4), 586-597.
Chen, R. (2018). Implement the rural revitalization strategy and develop rural tourism.
Guangzhou Economy, 1, 72-75.
Churchill, G. A. (1979). A paradigm for developing better measures of marketing
constructs. Journal of Marketing Research, 16(1), 64-73. https://doi.org/10.1177
/002224377901600110
Donaldson, R. (2009). The making of a tourism-gentrified town: Greyton, South Africa.
Geography, 94(2), 88-99. https://doi.org/10.1080/00167487.2009.12094259
Feng, S, H., & Sha, R. (2009). Study on self-driving Tours in China and tourism gentrification. Human Geography, 24(3), 61-65.
Fornell, C., & Larcker, D. F. (1981). Evaluating structural equation models with unobservable variables and measurement error. Journal of Marketing Research, 18(1),
39-50. https://doi.org/10.1177/002224378101800104

1184	  JOURNAL OF HOSPITALITY & TOURISM RESEARCH

Franzosi, R., Doyle, S., Mcclelland, L. E., Rankin, C. P., & Vicari, S. (2013). Quantitative
narrative analysis software options compared: PC-ACE and CAQDAS (ATLAS.ti,
MAXqda, and NVivo). Quality & Quantity, 47(6), 3219-3247.
Gotham, K. F. (2005). Tourism gentrification: The case of New Orleans Vieux Carre
(French Quarter). Urban Studies, 42(7), 1099-1121. https://doi.org/10.1080/004
20980500120881
Gralak, K. (2018). Tourism gentrification as a symptom of an unsustainable tourism
development. Problemy Zarzadzania-Management Issues, 16(3), 197-212. https://
doi.org/10.7172/1644-9584.75.12
Guo, J. (2018). Study on rural tourism gentleman and its spatial response mechanism:
Taking Wangshan Village in Suzhou city as an example. Hubei Agricultural Sciences,
57(12), 120-125.
Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2010). Multivariate data analysis: A global perspective (7th ed.). Pearson Prentice Hall.
Herrera, L. M. G., Smith, N., & Vera, M. A. M. (2007). Gentrification, displacement, and
tourism in Santa Cruz De Tenerife. Urban Geography, 28(3), 276-298. https://doi.
org/10.2747/0272-3638.28.3.276
Hu, L., & Bentler, P. M. (1999). Cutoff criteria for fit indexes in covariance structure
analysis: Conventional criteria versus new alternatives. Structural Equation Modeling,
6(1), 1-55. https://doi.org/10.1080/10705519909540118
Huang, Y., & Huang, F. (2007). Tourists’ perceived value model and its measurement:
An empirical study. Tourism Tribune, 22(8), 42-47.
Jesus, M., & Gonzalez-Perez. (2020). The dispute over tourist cities. Tourism gentrification in the historic Centre of Palma (Majorca, Spain). Tourism Geographies, 22(1),
171-191. https://doi.org/10.1080/14616688.2019.1586986
Jia, X. (2019). Looking at Shanghai’s urban development logic from the comparison
between the import expo and the world expo. Scientific Development, 4, 56-60.
Jung, G., Lee., C. K., Lee, E. J., & Son, H. J. (2020). Understanding community responses
to tourism gentrification in Seochon Village in South Korea: The significance of
parental, social, and cultural factors. Asia Pacific Journal of Tourism Research, 25(3),
286-293. https://doi.org/10.1080/10941665.2019.1708757
Kesar, O., Deželjin, R., & Bienenfeld, M. (2015). Tourism gentrification in the city of
Zagreb: Time for a debate? Interdisciplinary Management Research, 11, 657-668.
Kim, S., Lee, Y. K., & Lee, C. K. (2016). The moderating effect of place attachment
on the relationship between festival quality and behavioral intentions. Asia Pacific
Journal of Tourism Research, 22(1), 1-15. https://doi.org/10.1080/10941665.2016.
1176060
Kline, R. B. (2011). Principles and practice of structural equation modeling (3rd ed.).
Guilford Press.
Lee, S., Jeon, S., & Kim, D. (2011). The impact of tour quality and tourist satisfaction on
tourist loyalty: The case of Chinese tourists in Korea. Tourism Management, 32(5),
1115-1124. https://doi.org/10.1016/j.tourman.2010.09.016
Liang, Z. X., & Bao, J. G. (2015). Tourism gentrification in Shenzhen, China: Causes and
socio-spatial consequences. Tourism Geographies, 17(3), 461-481. https://doi.org/10
.1080/14616688.2014.1000954
Martín, J. M. M., Fernández, J. A. S., Martín, J. A. R., & Rey, M. S. O. (2020).
Analysis of tourism seasonality as a factor limiting the sustainable development of

Wang et al. / DEVELOPING AND VALIDATING A SCALE OF TOURISM GENTRIFICATION 1185

rural areas. Journal of Hospitality & Tourism Research, 44(1), 45-75. https://doi.
org/10.1177/1096348019876688
Oppermann, M. (1996). Rural tourism in southern Germany. Annals of Tourism Research,
23(1), 86-102. https://doi.org/10.1016/0160-7383(95)00021-6
Park, D. B., & Yoon, Y. S. (2009). Segmentation by motivation in rural tourism: A
Korean case study. Tourism Management, 30(1), 99-108. https://doi.org/10.1016/j.
tourman.2008.03.011
Shen, S. Y., & Ai, L. J. (2018). Research on tourism gentrification in urban historic and
cultural districts: Taking old south downtown of Nanjing. China Ancient City, 7,
50-56.
Spencer, J. P., & Bassadien, M. (2016). Gentrification and cultural tourism in the
Bo-Kaap, Cape Town. African Journal of Hospitality, Tourism and Leisure, 5(1).
https://www.ajhtl.com/uploads/7/1/6/3/7163688/article_14_vol_5__1_.pdf
Steyn, J. N., & Spencer, J. P. (2016). Tourism driven gentrification in the Bo-Kaap versus cultural heritage objectives. African Journal for Physical Activity and Health
Sciences, 22(2-1), 481-491.
Stockdale, A. (2010). The diverse geographies of rural gentrification in Scotland. Journal
of Rural Studies, 26(1), 31-40.
Su, X. W., Li, X., Wu, Y. B., & Yao, L. M. (2020). How is intangible cultural heritage valued in the eyes of inheritors? Scale development and validation. Journal of Hospitality
& Tourism Research, 44(5), 806-834. https://doi.org/10.1177/1096348020914691
Torquati, B., Tempesta, T., Vecchiato, D., Venanzi, S., & Paffarini, C. (2017). The value
of traditional rural landscape and nature protected areas in tourism demand: A study
on agritourists' preferences. Landscape Online, 53, 1-18. https://doi.org/10.3097/
LO.201753
Wacquant, L. (2008). Relocating gentrification: The working class, science and the state
in recent urban research. International Journal of Urban and Regional Research,
32(1), 198-205. https://doi.org/10.1111/j.1468-2427.2008.00774.x
Wang, Z., Xu, D. H., Qian, Z. L., & Zheng, Y. (2019). The adaptive strategy of rural
industrial and spatial construction: A case study of Shangping and Xiaping villages in
Suichang county. South Architecture, 1, 100-106.
Wong, J. Y., & Lai, T. C. (2015). Celebrity attachment and behavioral intentions: The
mediating role of place attachment. International Journal of Tourism Research, 17(2),
161-170. https://doi.org/10.1002/jtr.1974
Wu, M. L. (2010). Practice of questionnaire statistical analysis: SPSS operation and
application. Chongqing University Press.
Xu, Y. M., Wang, C. H., Zhang, T. T., Zhang, W., & Liu, J. (2019). Advances and
progress in tourism gentrification research at home and abroad. Human Geographies,
34(2), 8-104.
Xue, L., & Kerstetter, D. (2019). Rural tourism and livelihood change: An emic perspective. Journal of Hospitality & Tourism Research, 43(3), 416-437. https://doi.
org/10.1177/1096348018807289
Yang, Y., & Lu, T. H. (2007). The study of the values of only-child generation: A scale
development and test. Journal of Marketing Science, 3(3), 104-114.
Yen, C. H., & Teng, H. Y. (2015). Celebrity involvement, perceived value, and behavioral intentions in popular media-Induced tourism. Journal of Hospitality & Tourism
Research, 39(2), 225-244. https://doi.org/10.1177/1096348012471382

1186	  JOURNAL OF HOSPITALITY & TOURISM RESEARCH

Yooa, B., & Donthub, N. (2001). Developing and validating a multidimensional consumer-based brand equity scale. Journal of Business Research, 52(1), 1-14. https://
doi.org/10.1016/S0148-2963(99)00098-3
Yu, J. F. (2018). Analysis of rural tourism demand in Wuhan metropolitan. Journal of
Urban Studies, 392, 43-47.
Zhang, Y., Ji, Z. J., Zeng., R. H., & Pan, X. Y. (2016). Tourism gentrification and the
sustainable development of the heritage sites of farming culture-A case study of
UNESCO World Heritage Site: The Rice Terraces in Yuanyang County of Yunnan.
Journal of Minzu University of China, 43(6), 75-81.
Zhao, Y. Z., Gu, C. L., Li, D. H., & Huang, M. L. (2006). Tourism gentrification:
Concept,type and mechanism. Tourism Tribune, 21(11), 70-74.
Zhao, Y. Z., Kou, M., Lu, S., & Li, D. H. (2009). The characteristics and causes of urban
tourism gentrification: A case of study in Nanjing. Economic Geography, 29(8),
1391-1396.
Zheng, H. W., & Zhu, H. (2015). Research on the development path of rural gentrification in traditional village protection. In Proceedings of 2015 China Urban Planning
Annual Meeting (14 Rural Planning) (pp. 936-944). China Architecture & Building
Press.
Zheng, S. L. (2010). World EXPO and urbanization. Bulletin of the Chinese Academy of
Sciences, 25(3), 248-257.
Zhou, Y., & Ap, J. (2009). Residents’ perceptions towards the impacts of the Beijing
2008 Olympic Games. Journal of Travel Research, 48(1), 78-91. https://doi.org
/10.1177/0047287508328792
Zhu, Q., & Sarkis, J. (2004). Relationships between operational practices and performance among early adopters of green supply chain management practices in Chinese
manufacturing enterprises. Journal of Operations Management, 22(3), 265-289.
https://doi.org/10.1016/j.jom.2004.01.005

Submitted March 22, 2020
Accepted August 17, 2020
Refereed Anonymously
Chaohui Wang, PhD (e-mail: yumei0216@163.com), is a professor of tourism at Anhui
Normal University, Wuhu, China. Yumei Xu, PhD (e-mail: ymx_ahnu@126.com),
works at School of Geography and Tourism, Anhui Normal University, Wuhu, China.
Tingting (Christina) Zhang, PhD (e-mail: tingting.zhang@ucf.edu), is an assistant professor at Rosen College of Hospitality Management, University of Central Florida,
Orlando, US.

